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MOVE  /mo͞ov/  

To take action 

To dislodge or displace from a fixed position 

To prompt or rouse to the doing of something 

To stir the emotions, feelings, or passions of 



Data alone doesn’t 
move people 

People  
move people 
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How do you feel about the new program? 
“The new baggage policy is not fair. You say "Our most valued passengers" and put all 
FB-members in the same category – something is wrong. You give me (100,000 miles in 
2012) the same benefits as my 5 year old son with a basic FB card. 2 free bags for elite 
plus, 1 free bag for others please.”  
  
“It's not the baggage charge that gets me, as I probably have 20 business flights for every 
personal one, but it’s now going to be a complete bitch to get any overhead locker space. 
Just another way to make flying more miserable. Maybe it’s time to go back to an office 
job.”  
  
“It really is a shame that <airline> is becoming a low cost carrier. I avoid those carriers 
due to all those stupid rules. Now <airline> is doing the same. So indeed everyone will 
carry everything on board and <airline> will soon discover this situation is unworkable. 
Therefore you will make new rules for hand luggage as well and we need to put our coat, 
umbrella and handbag also in 1 carry-on bag as elite members?” 
 

“Don’t become a budget player and keep focusing on quality” 
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Mined data The shopper experience 
inside the store 
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Store 2 

Store 1 

Store 3 

Store 2 

Store 5 

Store 4 

When people talk 
about meat (and 
food in general), 
they talk about it in 
relation to Stores 1, 
2, and 3 

When people talk 
about discounts, 
promotions, and the 
shopping process, 
they talk about it in 
relation to Stores 4 
and 5 



“I feel like the kind of sandwich I 
despise eating. Mostly tasteless bread, 
impossible to capture a bite out of 
without spilling the contents all over 
one’s face and chest to indelibly stain a 
favorite piece of clothing. (Yeah, stuff’s 
been tough lately.)” 

–Susan A., 48 

“Life is mostly sweet (the jelly). 
And I’m the peanut butter trying to hold 
everything together with my family and my 
father’s multiple health problems. To try to 
keep all of us as healthy as possible, we 
stick to the wheat bread :)” 

–Deneen R., 44 

“I am all burnt 
out. Cheese 
melting all 
around me and I 
am the ham in 
the middle.” 

–Neil C., 40 
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“… the passing of time can produce 
gigantic and unpredictable changes 
in taste and behavior, changes that 
are poorly anticipated by looking at 
patterns of data on what just 
happened.” 
 

– David Brooks, “What You’ll do Next” 
The New York Times, April 15, 2013 
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WHAT IS WHAT COULD BE  +
Generation, not just analysis 
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OBJECTIVE/BEHAVIORAL SUBJECTIVE/EMOTIONAL +

Social media usage has risen, but not 
public sharing 
Two-thirds of online adults have a profile on a 
social networking site, and most restrict 
access to friends only 
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Types of mobile 
phone usage 

Motivations for 
mobile phone usage 

App Share 
Utilities/Settings 14.00% 
Text Messaging 13.08% 
Email 8.34% 
Web/Browser/Search Engine 6.17% 
Facebook 6.00% 
Phone 4.19% 
Video/TV/Multimedia 3.70% 
Music 3.12% 
Navigation/Maps 2.55% 
YouTube 2.32% 
News 2.05% 
Photo/Camera 1.72% 
Play Store 1.57% 
Other Social Networking 1.45% 
Voicemail 1.41% 
Clock 1.24% 
Shopping 1.20% 
Calendar 1.16% 
Twitter 0.94% 
Weather 0.92% 
Games 0.90% 
Finance 0.67% 
Sports 0.38% 
Couponing 0.36% 
Food 0.32% 
Reading 0.28% 
Information Resources 0.17% 
Fitness* 0.11% 
Other 19.67% 

“I used to only text people when 
I had some immediate question 
or plan to make, but that’s 
changed over time.  
Now a lot of the text messages 
I send are actually kind of 
stupid. But I’m not really one of 
the cool kids in my office, where 
all the women are glamorous, 
so texting helps me feel less 
alone. It’s a way to look social, 
even be social, without having 
to fit in.” 
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Drought data for 1934 
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Drought data  
for 1934 

Migrant mother with 
children in 1934 
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Everything we do 
must move people 

consumer 
customers 

and the organizations that serve them 



“Most of the advocates understand data  
is a tool, not a worldview. My worries mostly 
concentrate on the cultural impact of the big 
data vogue. If you adopt a mind-set that 
replaces the narrative with the empirical,  
you have problems thinking about personal 
responsibility and morality, which are  
based on causation. You wind up with  
a demoralized society.” 
 

– David Brooks, “What You’ll do Next” 
The New York Times, April 15, 2013 


